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Internet Marketing Activities

Forrester Research, April 1999

Rank Technique Popularity Effectiveness

1. Affiliate Programs 17 percent 4.3

2. E-mail to customers 77 4.3

3. Public relations 45 4.1

4. Television 30 4.0

5. Outdoor 17 3.7

6. E-mail (opt-in lists) 23 3.5

7. Magazines 34 3.4

8. Radio 32 3.4

9. Direct Mail 30 3.4

10. Sponsorships 34 3.3

11. Buttons 55 3.2

12. Banners 89 2.8

13. Newspapers 32 2.6

